
Jennifer Hale, BA’96, doesn’t exactly know when she ceased to exist and 
the other woman took over. But it has indeed happened and in fact is 
still happening. 

Hale, a senior editor at ECW Press, mother of daughter Sydney, spouse to 
fellow Western grad Rob Thompson, BA’96, is a well-known author who 
travels from convention to convention signing copies of her books. 

Never heard of her? Not only possible but likely because Hale is best 
known as Nikki Stafford, author of books on television shows from Buffy 
The Vampire Slayer to her most recent Lost volume. 

While books such as these are usually fi ll-in 
fodder for publishers, Hale/Stafford has become 
renowned as a TV genre author of choice simply 
because her books are well-researched and quite 
frankly good reads. 

It all started in 1998 when Hale sat down with 
ECW’s publisher, who assured her that he didn’t 
have a job offer. Nevertheless, they talked about 
television shows and the jacket copy for a book 
on Zena, The Princess Warrior. 

“He showed me the cover and the name was Nicky 
Stafford,” Hale recalls. “So I asked, ‘who is she’?”

He explained to Hale that the book had yet to be 
written but the name had been chosen to allow that the author could be 
a man or woman. 

“A few days later he called back with a job offer, but with one catch,” 
Hale says. “He’d had a look at my writing samples from the Gazette and 
wanted me to write the Zena book.”

Getting a concession to spelling the name ‘Nikki’ to allow for her gender, 
Hale took on the job and the book. She knew that ECW just wanted a title 
they could fl og for the then-hot Zena market. 

“What they didn’t count on was someone coming from a university 
background,” Hale says. “I had gone to the University of Toronto to do my 
Masters and I was in the midst in my thesis. I knew how to do research.”

Hale’s research capabilities dovetailed with her drive to make something 
of this toss-away book. She did analysis of the show’s admittedly dubious 
use of Greek gods and imagery and despite the program’s camp following 
gave the show its critical due.

“I was able to write colloquially and it turned out to be a more analytical 
look at the TV show.”

ECW didn’t really care. They had their Zena book and that was that. 

Except it wasn’t. A scant two weeks after the book’s release Nikki Stafford 
got her fi rst convention request. A TV show/comic book convention in 
Seattle wanted a public appearance by Stafford. 

“I went to this convention and it was insane,” she laughs. “It was my 
fi rst time out as Nikki. There were lineups for the book signing. I wasn’t 
prepared that TV fans were going to treat an author like a celebrity.”

Hale initially had a tough time keeping Jennifer and Nikki separate. When 
she sat down to sign her fi rst book at the convention, she penned a large 
capital ‘J’. 

Although her publisher had initially allowed that her next book on the 
then-popular Buffy The Vampire Slayer program could be released under 
her real name, a quick glance at the impressive sales fi gures for Zena put 
an end to that notion. Nikki Stafford had become a name to reckon with 
among cult-TV show obsessives. 

After the Buffy book, volumes on Angel, Alias, and Trekkies followed. 
Hale/Stafford’s most recent release was the 2006 take on Lost.

Although Hale could have just ghost-written these books with one eye 
on the keyboard and the other on a clock, the obsession to detail in the 
books is a testament to her awareness of the audience reading them.

“Genre fans are really critical and nit-picky. The Nikki Stafford books have 
some meat to them.”

“The best compliment I ever had was a comment in some site like 
Amazon,” Hale says. “The person was writing about another Lost book. 
They said ‘this book sucked, I’m waiting for the Nikki Stafford one.”

After her success as Nikki Stafford, Hale is at a loss for words when asked 
when Jennifer Hale will get her fi rst book.  

“I don’t know, that’s a really good question,” she says. “I think my dad 
would like me to. He looks at me with a cocked eyebrow as if to say ‘why 
don’t you use our name’?”

“He gave me a nice pen for my birthday recently,” she laughs. “He told me 
that only Jenn can use that pen.”
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Jennifer MacDonald, BESc’94, MESc’95, proved oil does fl oat to 
the top when her Omega 3 salad dressing won her a deal with the 
‘Dragons’ on CBC-TV’s Dragons’ Den in early October 2006.

A reality-based TV show, Dragons’ Den allows entrepreneurs to 
pitch product ideas to a group of fi ve Canadian business moguls for 
investment. MacDonald’s business pitch won out over fi ve others on 
the shows’ premiere October 11, 2006.

That evening, MacDonald secured a $200,000 investment from two 
of the Dragons – Jim Treliving, the man behind Boston Pizza, and 
Jennifer Wood, an infl uential businesswoman in Western Canada. 
“The deal offi cially closed in Edmonton in December,” explains 
MacDonald. “Jim and Jennifer are now members of my Board of 
Directors. They are both very excited about working with a young, 
growing company.” 

MacDonald, a Strathroy resident, founded Cenabal, a company that 
makes salad dressings and oils. In the spring of 2001, one of her three 
sons developed serious childhood eczema. Prescription creams were 
effective at treating the condition, but could not prevent the painful 
eczema from erupting all over her baby’s skin. She went searching 
for a natural treatment to augment what her doctor prescribed. That 
was when she learned about the amazing qualities of fl ax oil.  

Flax oil not only helped to decrease the severity of the eczema, but 
reduced the number of breakouts. The only downside to fl ax oil is 
its strong, sometimes bitter, fl avour. After many attempts to hide 
the powerful taste of fl ax oil in her son’s food, MacDonald began 
developing recipes for sauces, dips and salad dressings which were 
delicious and an excellent source of omega-3 polyunsaturated 
essential fatty acids.

She used her Engineering background to develop a proprietary process 
which limits heat, light and oxygen during the production of an 
innovative line of omega-3 rich, certifi ed organic, gourmet foods. By 
combining a true love of organic, unprocessed food with a passion 
for cooking and a background in Engineering, MacDonald has 
started a unique organic gourmet food manufacturing company, 
Cenabal Gourmet Organics. Cenabal products are made in Canada 
with primarily Canadian Ingredients.  

Just one year ago, Cenabal products were available in six locations 
– one Strathroy location and fi ve London locations. Today, Cenabal 
products can be found in 80 locations across Canada.

For MacDonald, business growth is just one advantage to appearing 
on the show. The other advantages include tapping into Treliving’s 
and Wood’s network of resources.

“Jim’s management company has provided me with accounting and 
legal services,” explains MacDonald. “I can now do projections at 
levels I could have never done before. We are also working on a 
three-year business plan.”

As Cenabal continues to grow and new products are developed, 
MacDonald has no intentions of leaving the basement of her 
Strathroy home.

“I have always traveled for my business,” say MacDonald. “But now I can 
pay people to do demos, so I can continue to spend time with my kids.”

The $200,000 investment MacDonald received will be put towards 
equipment, research & development, marketing and additional personnel.

More information about Dragons’ Den can be found at cbc.ca/dragonsden. 
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It was Jennifer who made 
Nikki Stafford famous


